policy that protects landowners
against any mishaps, but Alexan-
der says it’s never had to be put to
the test, even before he owned the
company.

“It’s the bottom line,” Smith says.
“It’s not just about making an extra
dollar, but learning how to sustain
what we’ve got and to be profitable
with what we have.”

Currently, there are 375 members
in the club, mostly middle-aged fish-
ermen coming from the Dallas-Fort
Worth Metroplex. Alexander says
there was a 30 percent growth in
membership in 2010 and he expects
another 30 percent rise in 2011. He
admits he doesn’t want PWF to get
too big, but says the current member-
ship could double and still service its
members.

The search is on for new lakes to
add to the list in hopes of giving an-
glers a wider range of choices as they
search for that reel solitude.™

For more information on Private
Water Fishing, visit privatewaterfish-
ing.com.
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‘COMMERCIAL

Good science
and technology
changes everything.

At Syngenta, we believe the drive to improve

a product continues even after it’s been

brought to market. In the case of Platinum?
this philosophy and our good science and

technology have resulted in a new, broader
label. So now, the faster action, longer
residual control and more application flex-
ibility you've always liked about Platinum

are available for even more crops.

Syngenta

O Platinum.

©2008 Syngenta Crop Protection, Inc., P.O. Box 18300, Greensboro, NC 27419. Important: Always read and follow label instructions before buying or using this product. Platinum® is not currently registered
[ A for use or sale in all states. Please check with your state or local extension service before buying or using this product. Platinum® and the Syngenta logo are registered trademarks of a Syngenta Group Company.
Syngenta Syngenta Customer Center: 1-866-SYNGENT(A) (796-4368). www.farmassist.com
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